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www.osteoporosis.org.za

Dear Friends

2020 and 2021 have certainly thrown us a few
curveballs and nasty little viruses, but we made it!

As an NGO still standing, we know that we have
been extremely fortunate during these tough times
to still be functioning and financially viable, and
even though we have had to change tack along the
way to accommodate the “new future”, it has also
served us well in terms of growing our virtual
footprint much more than we could have done with
physical events only.

We have expanded awareness and education on
our Social Media platforms and gained many new
members. 

We have unfortunately also become much more
aware of the impact of Covid on our elderly
population as they were locked in and locked down!
Osteoporosis care, adherence to medication,
physical activity, healthy eating etc, all took a
backseat whilst COVID raged on. The result is that
we saw an increase in fractures in our older and
vulnerable people.

With everyone locked down, they started spending
more time in front of computers and our Golden
Oldies certainly became more tech-savvy and
joined Webinars, talks, and interacting on Social
Media – who said you couldn’t teach an old dog
new tricks! 

Ceo Message
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Teréza
Hough
As an NGO still standing, we
know that we have been
extremely fortunate during
these tough times to still be
functioning and financially
viable, and even though we
have had to change tack
along the way to
accommodate the “new
future”, it has also served us
well in terms of growing our
virtual footprint.



We have also started an Osteoporosis Support Group. Please join and let us know what topics you
want to see more of. We are now also on Instagram so please follow us!

In terms of our financial status (it never is optimal in an NGO environment!), we wish to thank our ever-
loyal Corporate members for their continued support during these tough times. We lost a few of them,
but the remaining ones funded all our educational webinars and our first-ever virtual Congress.

Thank you to Adcock, AMGEN, Cipla, Eli Lilly, GE, Pharma Dynamics, and VERTEC. Without your
support, we would not have been able to continue our fight against Osteoporosis!

We are always open to suggestions and donations are most welcome and very easy to do if you visit
our website and go to the Donation Button.

Keep on helping us make a noise about this Silent Disease!

Warm regards
Teréza Hough
CEO: NOFSA

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Praesent molestie dapibus
vulputate. Proin vitae magna
justo. Nullam porttitor
consectetur justo, pretium
suscipit mauris placerat vitae.
Nam finibus elementum
rhoncus. Proin vel tellus
lectus. Mauris tincidunt
massa id enim interdum
maximus.
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CAB Members
The Corporate Advisory Board provides professional input with regards to new products
and treatments and meets on a quarterly basis. 

CAB is represented on the NOFSA Council by their Chairperson. 

This is also a forum where they can share their views and topics of concern such as
challenges in the osteoporosis field. 

We want to thank them for their valuable contribution and for their sponsorships of our
educational events and Fun Run. 

The following companies have representatives on our board:
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Council Members

Dr Farhanah Paruk

Dr Stanley Lipschitz Dr Zane Stevens

Dr Hayley de Wet

Dr Stan Lipschitz
Vice-Chairman

Dr Tobie de Villiers
Chairman

Dr Graham Ellis

Prof Bilkish Cassim Dr Wimpie de Lange

Prof Magda Conradie
Prof Kebashni
Thandrayen
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The NOFSA Council consists of 10 national experts in the field of osteoporosis. All our Council
Members regularly attend and present at International Conferences on Osteoporosis. 

NOFSA also published the Guidelines on Osteoporosis in 2001, 2011 and 2017.  This is distributed to
the Department of Health and nationwide to all interested physicians/ health care professionals.
As a full member of the IOF, NOFSA has free access to all scientifically validated data, literature,

studies and Position Statements on bone health and other related conditions.

Dr Zane Stevens



Member Overview 

R1000 for a practitioner
R500 for allied health professionals

A regular newsletter with the most recent developments on osteoporosis.
Information leaflets covering topical issues relating to the disease.
Helpline or electronic guidance and counsel when required.
The website is updated monthly and whenever new information is received.
First to know about upcoming events or new advancements in the field of
osteoporosis.
The Foundation is also involved in lobbying with Medical Aids for patients’ rights
regarding reimbursement of DXA's and medication.
Access to IOF Bone Journals
Discount on Congress registration fees
Free CPD points for accredited webinars
Free Post webinar access to talks and articles

We are so incredibly grateful for the outpour of support and energy from our members
this year.  Our website contains online sign-up options for both patients and practitioners.

Patient Membership is free.

Practitioner membership:

At 31 March 2022 we had 2548 subscribed members.

Membership Benefits for Practitioners
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Edwin van der Walt joined NOFSA As
Brand Ambassador in 2021

 
Energetic. Passionate. Leader. Encourager.
Futurist. Edwin is a multi-nominated and

award-winning South African actor as well
as a resident of Durbanville. He follows an
active and healthy lifestyle and also helps

people to become the best version of
themselves through Novieguide, his online

educational platform.
 

Edwin has already championed the NOFSA
Virtual Fun Run during November 2021 to
spread awareness about the disease and
was also the overall winner in the race.   

 

Brand ambassadors

Lee-Anne Freeland-Hughes served as NOFSA Ambassador in 2021. She is an
outstanding athlete that undertook the Comrades for the 4th consecutive time,  a

physical education teacher at Christian Brothers’ College, and a member of the
Melkbosstrand Athletics Club.

 
She posted regular videos about keeping fit during lockdown.

NOFSA Brand Ambassadors are appointed to engage in discussions and create awareness
about  the importance of bone health and osteoporosis. They also represent the

organisation at various events and share relevant content on their social media profiles. 
We are always looking for diverse ambassadors to help us connect with 

potential donors and supporters.
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  NOFSA 2021 Virtual Congress Performance Report

  
 

  SESSION
  

 
  1
  

 
  2
  

 
  3
  

 
  4 & 5

  

 
  6 & 7

  

 
 PANELISTS
SPEAKERS

  

 
  7
  

 
  6
  

 
  4
  

 
  17

  

 
  14

  

 ATTENDEES
  

 
  145

  

 
  114

  

 
  45

  

 
  136

  

 
  131

  

 
 QUESTIONS

ASKED
  

 
  15

  

 
  28

  

 
  8
  

 
  16

  

 
  25

  

 
  SURVEY

RESPONSES
  

 
  83

  

 
  51

  

 
  0
  

 
  68

  

 
  70

  

This event featured some eminent International Speakers, as well as many of our local key opinion
leaders in the field of Osteoporosis. This is also the only event where we showcase local research,  and

we are proud of the fact that our own local fracture data were featured at the congress.
 

Our International Speakers were top-class, as were our local speakers. We also ran two parallel sessions
for DXA operators which were well attended and the overall rating for the Congress

was approximately 9/10!!
 

 One benefit of hosting this virtual event is that we had a much wider footprint and we had delegates
attending from as far away as Singapore, USA and the UK.
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EDUCATIONAL WEBINARS

Richard Sanchez

We launched the highly successful NOFSA Masterclass Series in 2021  
and  wish to thank our sponsors for making this possible. 
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EDUCATIONAL WEBINARS
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INTERNATIONAL CONGRESS

NOFSA represented South Africa at
the WCO-IOF-ESCEO 2022 Virtual
Congress. NOFSA activities were

also showcased in the virtual CNS-
Village and the CEO chaired a

scientific session. 
 
 
 
 

The International Osteoporosis Foundation (IOF) has awarded the prestigious CNS Medal to Teréza
Hough, CEO of the National Osteoporosis Foundation South Africa (NOFSA), in recognition of her
longstanding dedication to osteoporosis awareness, education, and advocacy both nationally and

through her participation in the IOF global network.
 

Since 2003, Teréza Hough has been CEO of NOFSA, an IOF member society and the only non-profit,
voluntary health organisation dedicated to promoting lifelong bone health in South Africa. 

 
She has been involved in the field of Osteoporosis for the past 35 years. She was Chief Professional

Nurse in charge of the Endocrine and Metabolic Unit at Tygerberg Hospital and Educational Officer for
NOFSA. She was also the study coordinator and DXA Operator for several clinical trials on

osteoporosis. As well as being co-author of several articles in Medical Journals, she has written
numerous articles on osteoporosis and related topics for the lay press, written chapters on

endocrinology for post graduate nurses, presented at various National and International meetings,
and has been a guest speaker on several radio and television shows.

 
Teréza is also a keen lobbyist for the rights of patients and has taken part in several working groups,

advisory boards, and expert panels, both on national and international levels. 
 

We thank the IOF for the honor bestowed on her. Being part of the IOF-CNS Community where we are
all working together to make change happen in the way osteoporosis is diagnosed and treated is an
absolute privilege. NOFSA is so fortunate to be able to access the amazing hub of information and

visual content the IOF produces which we can use to spread the word about osteoporosis nationally.
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Interviews and media
exposure

DISABILITY 360
Interview

25 OCTOBER
2021

20 OCTOBER
2021

Interview 
Radio 2000

Interview 
Radio
Namakwaland

21 OCTOBER
2021

28 OCTOBER
2021

Interview 
Health E-News
with Mickie Jacobs
(Patient)

19 OCTOBER
2021

Interview 
Radio 702 & 
Cape Talk

Zoom with Silver Fit Members on Bone Health
Editorial Contribution to Nutri-Reset 

Dr Tobie de Villiers - MediClinic Webinar -
Osteoporosis Day

www.osteoporosis.org.za 12



Creation of all content and designs.

Management of all social media channels and 3-4 placements

per week.

Management of social media campaigns.

Compilation of electronic newsletter. 

Updates on our website with regard to webinars, reports,

events, and other information.

Writing of blogs.

Writing and dissemination of press releases.

Annual Report

Video production

Social media and social networking sites, blogs, and other forms of

virtual communities have fundamentally changed the way non-

profit organisations interact with their stakeholders and audiences.

Our marketing function is outsourced to EchoVine Communications

who assists us with the following at a discounted NPO Rate:

Mailers dispatched  April 2021 - March 2022: 31

Blogs written:  12 - some featured topics below

M A R K E T I N G
O V E R V I E W
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https://echovine.co.za/
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 FEEDBACK ON WOD CAMPAIGN AND EFFORTS FOR WORLD OSTEOPOROSIS DAY 2021

THEME: TAKING ACTION FOR BONE HEALTH
FACTS ABOUT OSTEOPOROSIS AND FRACTURES, RISK FACTORS
WARNING SIGNS AND HOW TO MAINTAIN A BONE-HEALTHY LIFESTYLE

We utilised the material that was made available on the IOF portal and created our own. 

OBJECTIVES 

CREATE AWARENESS AND EDUCATION
DRIVE ACTION THROUGH FRACTURE LIAISON SERVICES
REACH A LOCAL AUDIENCE
CHANGE PERCEPTION
Resulted in radio interviews on Radio 2000, D360, Radio Namakwa and Good Hope FM.

SOCIAL MEDIA 

We created social media posts and videos about facts on osteoporosis, fractures and risk

factors.  We also created boosts on social media resulting in increased reach and awareness.

M A R K E T I N G  O V E R V I E W
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INCREASED REACH ON FACEBOOK

MAILERS

We have sent out two mailers to our database promoting the campaigns. 

https://us13.campaign-archive.com/?u=c3763c16e8c1bb910b4c6c6ed&id=f2b5b8548c

https://us13.campaign-archive.com/?u=c3763c16e8c1bb910b4c6c6ed&id=9a6fc47cc5

PRESS RELEASES

Press releases were distributed to mainstream media in South Africa. The press release can be viewed

here:

https://osteoporosis.org.za/osteoporosis-take-action-for-bone-health/

EDITORIAL CONTRIBUTIONS TO MEDIA AS WELL AS RADIO INTERVIEWS 

Dr Tobie De Villiers conducted an online webinar to MediClinic on Osteoporosis

Tereza Hough hosted a talk to SilverFit Members 

Editorial Article was done in Nutri-Reset Magazine

The above can be viewed here:

https://osteoporosis.org.za/media/

M A R K E T I N G  O V E R V I E W

www.osteoporosis.org.za 16

https://us13.campaign-archive.com/?u=c3763c16e8c1bb910b4c6c6ed&id=f2b5b8548c
https://us13.campaign-archive.com/?u=c3763c16e8c1bb910b4c6c6ed&id=9a6fc47cc5
https://osteoporosis.org.za/osteoporosis-take-action-for-bone-health/
https://osteoporosis.org.za/media/


Top Posts

www.osteoporosis.org.za
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All Social Media Insights

Followers 2241837 65664

Below is the follower count for the reach of our social media platforms. We have to rely on
organic growth since we don't always have funding available to do boosts.  The IOF granted us

a CNS grant to do a WOD Campaign which increased our following significantly.  We are
always looking for co-branded sponsorship opportunities where our CAB members or

other companies can help us to promote our posts to a wider audience.

Our Patient following on Facebook consists of the following:

LinkedIn is mainly aimed at practitioners with the majority of our followers residing in
Johannesburg.  Teréza Hough also shares the content on her personal LinkedIn account and
receives massive engagement. 

We encourage our practitioners and council members to do the same.
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Events

 
VIRTUAL FUN RUN EVENT

 
We hosted a virtual fun run from the

 25-28 of November 2021 to raise funds
and awareness.

 
We procured various sponsors and a well-

known actor with a large influencer network
signed up as Brand Ambassador and

promoted the event.
 

Sponsors
 

Pharma Dynamics
R10 000 

 
Ascendis 
R29 600

 
Cipla 

R14 500
 

Sport SA
R1000



MenaCal7
Ascendis Health

Clover Nolac™ is pre-treated with the enzyme lactase to
break down lactose, making it easier to digest for the
lactose intolerant person. This process also gives Clover
Nolac™ a sweeter taste than regular milk, but without the
added sugar!  Clover has also added Calcium and Vitamin
D, which are nutrients known to be lacking in the diet of a
lactose-intolerant person. This delicious, creamy taste of
dairy can be enjoyed on its own, in tea and coffee, and
with cereal, and is ideal for use in cooking and baking.

MenaCal.7™ is a calcium supplement with
bone-fortifying nutrients vitamin K2 and
vitamin D3. MenaCal.7™ contains the
secret ingredient for optimal bone health –
Vitamin K2 (MK-7). This formulation works
synergistically to ensure an optimal intake
of the 3 key ingredients for the
development and maintenance of strong
healthy bones and teeth.

Clover Nolac Milk and Yoghurt2

1

Product Overview
The following products form part of the NOFSA licensing scheme and carries the
NOFSA mark to support bone health.
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F I N A N C I A L  S T A T E M E N T S
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Your health is an
investment,

 not an expense. 
Your bones matter!

70 %

South Africans living with
Osteoporosis4 m

I M P A C T  S N A P S H O T

004-287 NPO
The National Osteoporosis Foundation of South Africa is registered in terms of section
18A of the Income Tax Act No 58 of 1962 and donations to the foundation will be tax
deductible in the hands of the donor.

Donations can be made via our website or you can contact info@osteoporosis.org.for
more information.

F U N D I N G
S U M M A R Y

GOVERNMENT FUNDING

R0
FUNDRAISING EVENTS

R22 000

R76 669
DONATIONS

Osteoporotic fractures
can be prevented by early
diagnosis and a good
treatment plan

O S T E O P O R O S I S  I S  A  L I F E S T Y L E
D I S E A S E  A N D  P R E V E N T I O N  I S  T H E

B E S T  C U R E .  
 

N O  S T A T E  F U N D I N G  I S  P R O V I D E D  F O R
T H E  V I T A L  P R E V E N T A T I V E  W O R K

R E Q U I R E D .  
 

T H E  F O U N D A T I O N ,  T H E R E F O R E ,
D E P E N D S  O N  T H E  G E N E R O S I T Y  O F
S U P P O R T  F R O M  T H E  P R I V A T E  A N D

C O R P O R A T E  S E C T O R S  T O  O F F E R
E D U C A T I O N  A N D  S U P P O R T .



Work 
with Us

Phone Number

0861 102 265

Email Address

info@osteoporosis.org.za

Website

www.osteoporosis.org.za

Fundraising – Seek funds to support our
programmes and services
Research – Determine the fracture
prevalence and cost implications thereof on
our economy
Education and support – Provide
education and support services for people
with osteoporosis
Professionals’ education programmes –
Conduct osteoporosis education
programmes for health professionals to
better understand osteoporosis, its
prevention and treatment by organising
conferences and training courses to this
effect
Awareness – Educate the public about
osteoporosis and about the importance of
prevention, early diagnosis and available
treatment
Advocacy – Advocate the interests of
people affected by osteoporosis at levels of
medical, societal and political influence
Advice – Counsel osteoporosis sufferers
through written, electronic and telephonic
communications

The National Osteoporosis Foundation of
South Africa (NOFSA) is the only non-profit,
voluntary health organisation dedicated to
promoting lifelong bone health in South Africa.
This is done in order to reduce the widespread
prevalence of osteoporosis and associated
fractures, while working to find a cure for the
disease, and by supporting research and
developing programmes of education and
advocacy.

To accomplish our mission we do the following:

Whatsapp
068 491 3543

Follow us on socials


